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The Trust Placed in
Giving Platforms

When asked to identify the top ways they learn about charitable
organizations, younger adults are more likely to cite social media and
giving platforms, while older generations rely more on TV and direct mail.
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A charity’s presence on a well-known

donation platform increase

particularly among platform users,
with 62% reporting increased trust.
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. Giving platform users

A significant portion of
respondents expect online
donation platforms to take
a proactive role in verifying
and overseeing charities
before listing them.
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Decreased Trust Does Not Affect Trust

Ensure that the information displayed
about the charity is accurate and timely

51%

49%

Ensure the charity has been vetted
by an independent third party
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Verify the charity has tax-exempt
status with the IRS
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Increase Trust Not Sure

Ensure the funds are delivered promptly
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Make sure the charity is registered to
fundraise in every state that requires it
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Obtain permission from the charity
to raise funds on its behalf

36%

35%



